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Message from the Director

I n 2014, COLORADO continued its progress towards 
excellence and, despite an adverse economic 
environment, proved that its fundamentals were 
sound.

The highlight of the year was that a clear vision for the 
company’s progress was mapped out for the 2014-2016 
biennium. This was then put before a broad spectrum 
of contributors as a basis for developing a multifaceted 
strategy for a number of cross-cutting, structurally vital
projects.

The success of this strategy will in time raise our 
company up to the level of the multinationals operating 
in our field.

Abed Chagar
CEO

Abed Chagar
CEO

Letter to shareholders

A
gainst the backdrop of a general slowdown in the construction sector, 
COLORADO had rather a good year in 2014. Both sales and net profits 
held up well and consolidated the previous year’s growth of around 20%.

The company’s solid fundamentals and its proactive recovery policy kept it broadly 
in surplus in cash terms, with the result that the Board of Directors was in a position 
to put a proposal to the OGM for a dividend payout equivalent to 105% of the 
net for 2014.
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Board of Directors

Soleiman Berrada
Chairman of the Board of Directors

Josette Ducastel 
Board Member

Colbert Finances 
Board Member

Mohammed Jaouad Berrada
Board Member

Fipar Holding 
Board Member

Abed Chagar
CEO

Executive Committee

Abed Chagar
CEO

Meryem Lotfi
Deputy General-Manager

Naima El Badri
Production Director

Mark Powell
Director of Laboratories

Anas Benhima
Partnerships
& Prescription Director

Mohamed Amin ADAD
Development Director

Ali Bidouli
Regional Director

Khaled Nouiti 
Maintenance
& New Works Director

Aboudihaje Lazrak
Sales Director
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KEY FIGURES
Key figures

552

43 000 16

12

511

Million dirhams in turnover

Metric tons of paint sold New products launched

showrooms and branches

Staff



2014 NEWS

COLORADO NEWS
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COLORADO News

MANAGEMENT CONVENTION ON IMTIAZ 
2016
On 14 and 15 February 2014, COLORADO held its Annual Management Convention in a the warm and
welcoming environment of one of Marrakesh’s major hotels.

The annual meeting, which was organized and run in collaboration with a consultancy company, gave
managers an opportunity to put the previous year under review, welcome new recruits and share the
values, mission and vision we hold in common.

There will be nine strategic projects carried out in order to realize our vision for 2016, and three of them
will be cross-cutting ones: forward-looking management of careers, manpower and skills; upgrading the
branches; and performance-indicator-driven placement and guidance.

Participants expressed their commitment to the values and their definitions adopted by the Convention
by adding their signatures to the banner on which they had all been set forth.

The Convention concluded with team-building activities and a gala dinner in a truly wonderful atmosphere.

COLORADO News

GOLD LABEL AS A TOBACCO-FREE COMPANY

In February 2014, COLORADO was awarded
the Gold Label as a tobacco-free company from
the Lalla Salma Cancer Prevention and
Treatment Foundation. COLORADO signed up
to the tobacco-free company programme in
August 2013 in order to provide a healthy and
pleasant environment for its staff to work in.
The prize is a reward for the efforts made by all
the members of staff who contributed towards
the success of the programme, for which the
company put in place a two-part action plan:

• Raising awareness of the harmful effects of
tobacco and the benefits of stopping
smoking for both smokers and non-smokers.

• Encouragement and support for coming off
tobacco through training on controlling
tobacco consumption and on helpful
techniques for stopping smoking, in order to
reduce the percentage of people smoking.
COLORADO covers some of the medical
costs of assisted tobacco withdrawal for staff
who want to stop smoking by providing them
with ongoing medical supervision.
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COLORADO News

ANOTHER DISTINCTION FOR COLORADO: 
TAX «CATEGORIZATION» BY THE MOROCCAN 
TAX AUTHORITIES

In September 2014, COLORADO became a «categorized» taxpayer. This makes it only the ninth
company in any sector in Morocco to be granted this status so far, and the only company in the paint
sector.

«Categorization» status was granted following an external audit and far-reaching scrutiny of the company’s 
fiscal, economic and social situation. It should be noted that over and above the tax advantages which 
«categorization» bestows, for COLORADO, which is a listed company on the Casablanca Stock Exchange, 
this is «an additional distinction and recognition of the company’s transparency, regulatory compliance and 
economic and social health».

COLORADO News

CAPITAL INCREASE RESERVED TO SALARIED 
EMPLOYEES
To help underpin its strategic plan for 2014-2016, in 2014 COLORADO carried out a capital increase operation reserved to 
its salaried employees.

A number of goals were set for the operation: first, to enhance loyalty to the company among the staff; second, to give them 
an additional incentive; and third, to enhance their feeling of belonging and ownership by making a direct linkage between 
them and the company’s capital, development and results.

The decision in favour of the capital increase reserved to salaried employees was taken by the Board of Directors on 7 May 
2014 and ratified by the Extraordinary General Meeting on 11 June 2014.

The capital increase was in the amount of 200,000 (two hundred thousand) shares at an issue price of 58 (fifty-eight) Dirhams 
per share.

Once the Moroccan Securities Commission, the Conseil Déontologique des Valeurs Mobilières (CDVM), gave its approval 
on 10 November 2014, the capital increase was opened for subscriptions from 3 to 5 December 2014. A total of 66,156 shares 
were taken up, i.e., 33% of the total, with 71 subscribers among the salaried staff.

The subscribers benefited from an issue price that offered them a discount of over 40% on the market rate for the month 
of December 2014.
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INNOVATION: NEW PRODUCTS LAUNCHED

ISOL’DECO

ISOL’DECO is a top-end decorative paint-on surface treatment with acoustic 
and heat-insulating properties. It is intended not just for new builds but also 
for retrofitting, reconstruction work and so on.

With ISOL’DECO, walls and ceilings can be clad or re-clad more quickly
and above all more easily than they can using traditional techniques.

ISOL’DECO is a non-woven, cellulose- and polyester-based surface treatment. 
The cellulose/polyester base (90%) is a very hard-wearing and dimensionally stable material and has a 
minimum thickness of 250 g/m².

Advantages : 

• Provides both sound and heat insulation.
• PVC- and fibreglass-free.
• Covers up defects by masking any irregularities underneath.
• Strengthens and stabilizes weak surfaces and surfaces in poor condition.
• Provides an even surface when used as an undercoat.
• As the material of which it is made can breathe, room air quality is improved.
• Peut être repeint plusieurs fois sans perte de relief. 

ISOL’DECO PASTE

Extra-strong paste for wall claddings that are either pre-painted or can be
painted in situ (wallpapers of all types).

As in previous years, there was a wealth of new product launches in 2014.

DECORATIVE, ACOUSTIC AND HEAT-INSULATING PAINT-ON SURFACE TREATMENTS

Commercial and Marketing 
News 

Commercial and marketing news
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PAINT MIXING MACHINE PRODUCTS

Touareg 
Touareg is a waterbased
decorating paint 
providing pearly and 
metallic decorative 
effects.
Touareg is available 

in 103 colours.

KASBAA-CIRE

KASBAA-CIRE gives
a glossy finish to
KASBAA decorative
paints, enhances
decorative motifs
and gives expression 

to the natural appearance of the 
surface treatment. KASBAA-CIRE 
is available in 28 colours.

ACRYMAT

Acrymat is an
environmentally
friendly matte paint
that comes in over 
1,000 colours.

ARABESK

is a water-based
decorating paint that
provides a pearly, misty 
finish to enhance your 
interiors.
It is easy to apply, and 

the way it looks makes Arabesk an
exceptional paint for giving your 
walls and ceilings that intimate yet 
modern look. Arabesk is available in 
103 colours using the Magic Color 
system.

Rimal
Rimal is a
decorating paint
with a sandy/
pearly effect and
is available in a
total of 53 colours.

PRODUITS BATIMENT

ITOPATE 

ITOPATE is a ready-to-use, easy to 
apply paste. The advantage of this
surface treatment is that a finishing 
layer does not have to be applied 
immediately. As a result, it is ideal for 
construction works that are to be sold 
semi-finished. 

COLOGRIFFI

COLOGRIFFI is the adhesive 
component of the Griffi exterior finish, 
where it is used together with grains 
of special sand and marble dust to 
make the Griffi mix. The Griffi exterior 
finish is a form of cladding that can be 
used on any exposed external surface 

(façade). It forms an excellent adhesive bond with the 
substrate, is extremely stable and is highly weather- 
and water-resistant. 

STUCCO KSOUR 

STUCCO KSOUR is the decorating paint with the renowned «duet»effect: Tadelakt and 
Stucco, with its new, harder-wearing formula, new packaging and a wider selection of 
colours. Stucco Ksour paint is washable. It is designed for exterior surfaces and for 
bathrooms, and gives you that traditional look with an old-style Venetian marbled look.

Commercial and marketing news Commercial and marketing news
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BODYWORK PRODUCTS

COLOCRYL

Colocryl is an acrylic paint for body 
shops and industry. It comes in a variety 
of colours: Snow White, Mitsubishi 
White, Kango White, White 147, 
Casablanca White, Ice White, Princess 
Blue, White, Capri Blue, Black Diamond
and Casablanca Red.

COLOCAR

Colocar is a cellulose paint for any kind 
of job, whether on bodywork, in industry 
or on wood.

SPECIAL PAINTS

COLOXANE 

COLOXANE is a matte siloxane 
based external wall tratment that 
is resistant to stain, weather and 
mould. It protects external walls 
against damp and run-off, and 
allows water vapour to escape so 

that the walls can breathe.
COLOXANE is the only paint of this kind that is 
available on the Moroccan market with a 5-year 
warranty.

ACRYMAT : nouvelle formule et nouvel emballage

ACRYMAT is an environmentally 
friendly and very smooth matte 
white paint. It is odour-free and 
protects the environment.
ACRYMAT is intended for interior 
use and has some significant 

advantages: 
- Excellent coverage
- Very easy to apply
- Stays whiter longer
- Very washable

COLOAQUA : new formula

COLOAQUA is a semi-
gloss, waterbased 
paint for indoor and 
outdoor use. 
The new formula is 

both odourless and  nvironmentally 
friendly. 

RUSTPROOFING PAINT:
MINIUM RED

Red oxide rustproofing, 
corrosion-inhibiting 
primer for iron, steel 
and ironalloy ubstrates. 

MiniumRed rustproofing  paint 
has particularly strong bonding  
properties.

RUSTPROOFING PAINT:
MINIUM GREY
 

Quick-drying primer 
for rustand grease-
free iron and steel 
and ferrous alloys.
Minium Grey is 

a powerful corrosion inhibitor 
and is highly thought of for use 
in ironworking, locksmithing, 
boilermaking, construction, 
agricultural equipment and the 
like.

Commercial and marketing news Commercial and marketing news
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PAINTERS’ RAFFLE OF 2014
COLORADO is well aware that painters are important inasmuch as they are the ones who order most paint, 
and so painters are one of the principal focuses of its marketing policy. This is why every year COLORADO 
holds a competition with prizes for painters, to reward the painters who are our most loyal customers. The 
2014 competition, which ran from February to December, rewarded painters with free gifts depending on 
how many points they were able to collect. At the end of the competition, there was a raffle for painters 
who had built up a certain number of points.

A total of over 300 painters came in from the Kingdom’s four Regions for this major event.

Commercial and marketing news Commercial and marketing news

COLORADO’s participation to both domestic and international professional showrooms constitutes one 
of the major components of its marketing strategy. There are many reasons why COLORADO takes part in 
events of this kind :
• Meeting new sales prospects
• Raising awareness of the company’s product range
• Building the company’s brand image
• Keeping up with what’s new on the foreign markets in terms of new sources of supply, new partners and so forth.

SHOWS AND EXHIBITIONS

• BIG SHOW in Oman
• BATIMAT in Russia
• BATIMATEC in Algeria
• BUILD EXPO in Tanzania
• PROJECT QATAR in Qatar

• CARTHAGE BUILDING FAIR in Tunisia
• WARSAW BUILD in Poland
• ADDIS BUILD in Ethiopia
• BIG5 SHOW in the United Arab Emirates
• SAUDI BUILD in Saudi Arabia

COMMUNICATION

In 2014 COLORADO took part in a number of shows and exhibitions, including:
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Commercial and marketing news

A NOTABLE SHOWING AT THE SALON INTERNATIONAL DU BÂTIMENT INTERNATIONAL 
CONSTRUCTION EXHIBITION

COLORADO put on a notable showing at the SIB international construction exhibition in Casablanca
from 25 to 30 November 2014. With 112 m² of stand floorspace split into several separate areas
showcasing the company’s latest products for 2014, a special team was on hand to provide answers
to the many questions put by the many visitors who flocked to the COLORADO stand.

TELEVISION CAMPAIGN

In July 2014, COLORADO made during the Ramadan month a television advertisement campaign targeting 
various audiences by broadcasting two different spots «Sbagha Zyna Bayna» (Great and Colourful Paint) 
and «Les Bulles» (Bubbles).

Commercial and marketing news
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PRESS CAMPAIGNS

2014 saw a great deal of publicity go out, and not using just one medium either: COLORADO put
out its marketing message through newspapers, magazines, business and telephone directories
and other print media.

FIRST MEETING OF CONSTRUCTION
PROFESSIONALS

The first Meeting of Construction Professionals was held on 28 
November 2014 in a major hotel in Casablanca. The Meeting 
was organized on the initiative of COLORADO, the leader in 
the construction paint sector in Morocco. The theme of the 
Meeting was «Innovation and Trends for 2015».

The Meeting, which brought together a good hundred 
construction professionals, was designed to showcase the 
innovative, creative aspect of the COLORADO brand by 
demonstrating the company’s projects and putting them on 
show.
The audience was primarily made up of architects, design 
professionals, developers and other distinguished guests, 
who all benefited from having COLORADO experts together 

with some of its international partners in various fields.

Mr. Abed Chagar, CEO of COLORADO, discussed the  
exceptionally good relationships with architects, technical 
design bureaux and developers which COLORADO always tries 
to nurture. These are close relationships of trade and service 
provision from COLORADO that go to help with project design, 
implementation and completion. 

The Meeting also provided an opportunity for COLORADO to 
present its latest innovations in 2014 in three exhibition spaces, 
which promoted discussion centred around the brand and its 
range of innovative products.

In this context, Mr. Mark Powell, Director of  Laboratories  at 
COLORADO for over 11 years now, gave a presentation on the 
2014 innovations in terms of technical solutions. These included
COLOXANE, an exterior wall (façade) paint that carries a five-
year guarantee; the environmentfriendly, odour-free matte, 
satin-finish and gloss product range (ACYMAT, ACRYSAT and 
ACRYLAC); and IRON EXPOXY high-protection rustproofing
paint.

Mr. Mohamed Islah, Operational Marketing Manager, and Mr. 
George Vial presented the MAGIC COLOR construction paint 
mixing system project. With MAGIC COLOR, with the help of a 
range of colour charts users will be able to select and produce 
their ideal colour in a range of decorating, environment-friendly 
and solvent-based paint types, including the newly launched 
TOUAREG, AMBRA Gloss and ARABESK ranges, among others.

2014 also saw COLORADO launch a paintable acoustic and thermal insulating wallpaper. A presentation on this was 
given by Ms. Hanane Taoufiq, Marketing Development Manager, and Mr. Alain Leblay.

Commercial and marketing news Commercial and marketing news
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EXPORT CONVENTION

At the «Salon International du Bâtiment » international construction exhibition and the first Meeting of Construction 
Professionals, COLORADO took the opportunity to play host to its international distributors.

These events gave the distributors a chance to update their knowledge of the COLORADO range and meet the 
company’s various teams.

The experience was very highly rated among the distributors and strengthened our guests’ feeling of identification 
with the brand.

ISO SR
Commercial and marketing news
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ISO SR ISO SR

ISO SR
In terms of social responsibility, COLORADO is well aware of the impacts of its activities and its decisions, 
and is committed to a policy of sustainable development that takes the environmental, economic and social 
aspects into account.
In its everyday operations, COLORADO abides by the Responsible Care Club Charter established by the 
International Council of Chemical Associations. The objective of the Charter is to ensure that the chemicals 
industry worldwide commits itself to health, safety and the environment in relation to its products and 
processes, and to improving its performance in those areas.
COLORADO is also an official partner of the Heure Joyeuse association, which operates in the area of child 
protection and vocational training for young people.
COLORADO stands by its commitments to social responsibility, 
and is therefore continuing to provide ongoing support to the 
various stake-holders in its vicinity.

1- Blood Drive

A Blood Drive for the regional blood transfusion centre was 
held on 27 March 2014. Manual, clerical and administrative staff, 
together with managers and other executives, all contributed 
towards making the Blood Drive a success and will help save 
quite a few lives.

2-Sponsorship at Dar Cheikh Primary School

COLORADO donated the paint and provided the labour to 
repaint Dar Cheikh Primary School in Dar Bouazza between 11 
and 17 June 2014. COLORADO aims to be a «citizen» company 
by getting more involved in activities to promote high-quality 
education of all children regardless of their social class or group.
Executives and directors also mobilized to make this event a 
success and a moment of joy which was shared by the school’s 
500 pupils and their teachers.

3-Signing of the Al-Jisr Accord

COLORADO is consolidating its activities for the public good 
with a view to making them permanent, implementing a 
progressive policy of social responsibility and engagement 
with a Morocco that is changing. It is doing so by signing 
an accord with the Al-Jisr Association, which works to 
support public education in efforts to rehabilitate schools 
and upgrade them in order to improve the performance of 
public education systems. 
The Association works in particular towards raising awareness 
among the business network and mobilize businesses to get 
involved in education.
As part of the Green Chip project, COLORADO donated 
second-hand computer equipment to Al-Jisr so that it could 
be refurbished and made available to public schools.
Equipment that cannot be brought up to scratch will be dismantled, and the waste will be sorted and sent 
to the Managem company for recycling in compliance with current environmental standards.

Hajj

As part of its social polity, COLORADO pays the 
expenses for staff members who want to make the 
pilgrimage to Mecca.
In 2014, one of COLORADO’s employees was selected 
in a random draw by the public authorities, and the 
company paid for his travel and also paid his salary for 
the period he was away.

Retirements celebrated

Retirements are major events at COLORADO.

In gratitude to its retiring members of staff for their 
commitment and loyalty over long years of service, in 
2014 the whole staff of COLORADO turned out to
celebrate the retirements of four staff members in a 
festive and convivial atmosphere.
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COLORADO IN THE  
PRESS

Colorado in the press

07 الأحداث الاقتصادية

الثلاثاء 15 أبريل 2014

الـعـدد : 5257

السنة : 16







في الميزانيات العامة في الدول التي تطلب 

اإلى  الإط��ار    هذا  في  م�شيرة  م�شاعدته« 

يقوم  حيث  والبرتغال  اليونان  من   كل 

من  للخروج  بم�شاعدتهما  ال�شندوق 

اأزمتهما المالية والقت�شادية .

النقد  �شندوق  م��دي��رة   ت�شدد   وفيما 

الدولي على اأن هذا الأخير قد غير طريقة 

مالية  اأزم���ات  تعي�ش  التي  للدول  دع��م 

الدعم  باأن  اأق��رت  اأنها  اإل  واقت�شادية، 

يتعلق  ما  بقدر  بيا�ش  على  �شيكا  لي�ش 

اقت�شادية  تدابير  و�شع  ب�ضرورة  الأمر 

�شارمة موؤكدة باأنه »في كل �ضراكة هناك 

عندما  باأنه  مو�شحة   الختبار«  بع�ش 

م�شاعدة  طلب  اإلى  ال��دول  بع�ش  تلتجئ 

بحاجة  لأنها  ذلك  تفعل  فاإنها  ال�شندوق، 

لو كانت  القرارات حتى  اتخاذ بع�ش  اإلى 

الأزمة.  من  الخروج  اأجل  من  �شارمة 

مثال  لغ���ارد  �شاقت  الإط���ار  ه��ذا  في 

للأ�شواق  العودة  من  تمكن  الذي  اليونان 

الفرن�شية  المالية  الأمر، ح�شب وزير  وهو 

م�شورات  ج��دوى  على  دليل  ال�شابقة، 

ودعم �شندوق النقد الدولي.

�شندوق  عن  تنفي  لغ��ارد  كري�شتين   

التقويم  �شيا�شات   اإملء  تهمة  الدولي  النقد 

الذي  الوقت  ففي   . الدول   على  الهيكلي 

ينظر  بالكثير من الريبة اإلى هذه الموؤ�ش�شة 

بالت�شبب  عقود    مدى  على  اتهمت  التي 

�شيا�شي  ا�شتقرار  عدم  وفي  انقلبات  في 

باإفريقيا  ال��دول  من  بالعديد  واجتماعي  

اإم��لءات��ه    ب�شبب  اللتينية،  واأم��ري��ك��ا 

ح�شول  مقابل  الح��زام«  ب�»�شد  القا�شية 

هذه الدول على القرو�ش، جاء الرد من 

تتحمل   التي  لغ��ارد  كري�شتين  الفرن�شية 

لتقول   ،2011 �شنة  منذ   ال�شندوق  مقاليد 

اإن هذه الإملءات  اأ�شبحت من الما�شي، 

ولم يعد معمول بها داخل الموؤ�ش�شة الدولية.

يعد  ولم  تغير  ال��دولي  النقد   �شندوق 

يفر�ش اتباع �شيا�شات الإ�شلح الهيكلي« 

ت�شدد  كري�شتين لغارد  في ندوة �شحفية 

موؤخرا بوا�شنطن. وفيما جرت  اإملءات 

التذمر  من  الكثير  عليها  الدولية  الموؤ�ش�شة 

وال�شتياء من طرف �شعوب دول اإفريقيا 

وت�شعينات  ثمانينات  في  الجنوبية  واأمريكا 

خلل  لغ��ارد  اأن  اإل  لما�شي،  القرن 

عن  التهمة  ه��ذه  نفت  ال�شحفي  الموؤتمر 

 « قائلة  وليتها  في  الأقل  على  ال�شندوق 

عن المو�شوع«.كان هذا قبل وليتي ولي�شت لدي اأي فكرة 

النقد  �شندوق  على  التاأكيد  من   ولمزيد 

الدولي لم يعد يفر�ش �شيا�شاته على الدول 

واقت�شادية،  مالية  �شعوبات  تواجه  التي 

اأ�شافت وزيرة القت�شاد والمالية الفرن�شية 

ال�شابقة   لم نعد نفعل ذلك، منذ 2011 لكن 

التق�شف  �شيا�شات  دعم  يوا�شل  ال�شندوق 

 »الملكية الوطنية للتاأمين« الذراع 

التاأميني  لمجموعة  »فينان�ش كوم«، 

الإفريقية.  بالقارة  وجودها  تعزز 

التاأمين  مجال  في  الوطني  الفاعل 

مجموعة  راأ�شمال  في  �ضريكا  دخل 

اإن�شورن�ش«  لي��ف  »بنيفي�شال 

بدول   عقود  اأربعة  منذ  المتواجدة 

لدول  والمالية  القت�شادي  التحاد 

التجمع  وج��ان��ب  اإفريقيا  غ��رب 

القت�شادي لدول اإفريقيا الو�شطى.

تراخي�ش  على  ح�شولها   فبعد 

الم��ق��ن��ين الم��ح��ل��ي��ين والج��ه��وي��ين 

والمغاربة، وقعت  »الملكية الوطنية 

�شيتم  ���ضراك��ة  اتفاقية  للتاأمين« 

دخول  الأم��ر  بداية  في  بموجبها 

الفاعل الوطني �ضريكا  في راأ�شمال 

ان�شورن�ش«  لي��ف  »بنيفي�شال 

وهو  المائة.  في   40 بن�شبة  للتاأمين  

الأمر الذي �شيمكن »الملكية الوطنية 

اأن�شطتها  تو�شيع  م��ن  للتاأمين« 

ال�شحراء  جنوب  الإفريقية  بالدول 

ليف  »بنيفي�شال  اأن  اإلى  بالنظر 

التحاد  داخل  تن�شط   ان�شورن�ش« 

غرب  ل��دول  والم��الي  القت�شادي 

اإفريقيا  والتجمع القت�شادي لدول 

اأربعة  حوالي  منذ  الو�شطى  افريقيا 

عقود، برقم معاملت ي�شل اإلى 31 

الكامرون  من  بكل  دولر  مليون 

والكوت ديفوار والطوغو.

»فينان�ش  مجموعة  ثبتت  وفيما 

الأعمال  لرجل  المملوكة  ك��وم« 

اأقدامها  بنجلون،  عثمان  المغربي 

منذ �شنوات بالدول الإفريقية، عبر 

الخارجية  للتجارة  المغربي  البنك 

»بنك  الإفريقي  البنكي  وذراعها 

»الملكية  دخ��ول  ف��اإن  اإفريقيا«، 

راأ�شمال  في  للتاأمين«  الوطنية 

ان�شورن�ش«  لي��ف  »بنيفي�شال 

ال�شتراتيجية  ي��ترج��م  للتاأمين 

ت�شعى  والتي  للمجموعة  التنموية 

لت�شبح  الأخ��يرة  هذه  ورائها  من 

جنوب  اإفريقيا  بدول  للتنمية  ال�شحراء.�ضريكا 

تج��دد ق��ه��اوي »ك���ارت ن��وار« 

وتطلق  العام  هذا  الب�ضرية  هويتها 

حملة دعائية تحت �شعار »تحمي�ش 

واحد  رقم  والثلج«.العلمة  النار 

المطحون  ال���ن  اأن����واع  لأج����ود 

في  بمنهجيتها  للتعريف  تتوا�شل 

الإنتاج وال�شامنة لجودتها العالية. 

تعتبر كارت نوار، في المغرب كما 

الدول  من  العديد  وفي  فرن�شا،  في 

واحد  الرقم  كندا،  وفي  الأوروبية 

مع  الأراب��ي��ك��ا  قهاوي  �شنف  في 

المبيعات.  م�شتوى  نمو مطرد على 

وح�شب اإيمان جديكي مديرة ت�شويق 

فمنذ  والحلويات،  العلك  و  القهوة 

اإطلقها �شنة 1979، لم تكف كارت 

اأحدثت  اأن  اإلى  التجديد  على  نوار 

العالم.  قي  القهوة  �شنف  في  ثورة 

م�شيرتها  العلمة  توا�شل  واليوم، 

الفر�شة  متميز.  ب�شكل  الت�شاعدية 

�شتكون منا�شبة لع�شاق ال�شينما ابتداء 

لكت�شاف  الجاري  اأبريل  �شهر  من 

القاعات  داخل  الإ�شهاري  ال�ضريط 

عنوان  يحمل  وال��ذي  ال�شينمائية 

الهندي  للمخرج  والثلج«  »النار 

م�شوارا  يحمل  الذي  �شينغ  تار�شيم 

في  ال�شينمائي  الإخ��راج  في  طويل 
بولييوود.

ب�سبب م�سروع لتعديل  نظام دخول الخ�سر والفواكه لأ�سواقها 

»لغارد« تبرئ ذمتها من التدخل
 في ال�سيا�سات القت�سادية للدول

جنوب ال�سحراءالملكية للتاأمين تو�سع اأن�سطتها باإفريقيا 

كارت نوار تطلق قهاوي »النار والثلج«

مع  المبرمة  التفاقية  بنود  التحاد الأوروبي.ومراجعة  

الفلحة  لجنة  ق���رار  م��ن  ال�شتياء 

على  يقت�ضر  لم  الأوروب���ي  بالبرلمان 

لم  اإذ  وال��ف��واك��ه،  الخ�ضر  م�شدري 

ابن  الإل��ه  عبد  الحكومة  رئي�ش  ي��تردد 

كيران، الخمي�ش الما�شي،  في عقد لقاء 

مع »روبير جوي« رئي�ش بعثة التحاد 

له عن   بالرباط، حيث عبر  الأوروبي 

تعديل  ج��راء  واأ�شفه   المغرب  ان�شغال 

الخ�ضر  �شادرات  ولوج  اأ�شعار  نظام 

والفواكه اإلى الأ�شواق الأوربية.

عن  تراجعا  ذلك   اعتبر  كيران  ابن   

بين  الموقعة  الفلحية  التفاقية  التزامات 

والتي  والأوروب���ي  المغربي  الجانب 
دخلت حيز التفعيل موؤخرا.

اأمام المنتجين الأوربيين.

الأ�شواق  تمثلها  التي  الأهمية  مبرزا 

والفواكه  للخ�ضر  بالن�شبة  الأورب��ي��ة 

المغربية، بالنظر اإلى عامل القرب، لفت 

التي  المتيازات  اأن  اإلى  الجليل،  بنعبد 

يخ�ش بها الأوروبيون الخ�ضر والفواكه 

يتعلق  ما  بقدر  مجانية،  لي�شت  المغربية 

الأمر بتنازلت متبادلة ومتفق عليها بين 

يو�شح  والأوروبي،  المغربي  الطرفين 

التنازلت  اإلي  اإ�شارة  في  الجليل  بنعبد 

في  ل��لأوروب��ي��ين  المغرب  قدمها  التي 

وكذلك  المحولة  الفلحية  الم��واد  مجال 

فيما يتعلق با�شتيراد الحبوب والقطاني.

كما بنعبد الجليل اعتبر القرار الأوروبي 

حقه  من  يبقى  فيما  الجانب،  اأح��ادي 

المغرب، اتخاذ كافة  الإجراءات المنا�شبة 

الخ�ضر  لوبيات  عيون  اأجل  من 

يخل  الأوربي  البرلمان  والفواكه 

مع  الأورب��ي  التح��اد  بالتزامات 

لحماية  »حمائية«  خطوة  ففي  المغرب. 

الأوروبيين   والفواكه  الخ�ضر  منتجي 

على  بالإجماع  الفلحة  لجنة  �شوتت  

ول��وج  نظام  بتغير  يق�شي  م�����ضروع 

التحاد  اأ�شواق  اإلى  والخ�ضر  الفواكه 

�شتكون  الذي  الأم��ر  وهو  الأورب��ي، 

ل�شادرات  �شلبية  انعكا�شات  على 

بالطماطم  يتعلق  فيما  ل�شيما  المغرب، 
وبع�ش اأ�شناف الحوام�ش.

بالبرلمان  الفلحة  لجنة  اأع�شاء  قرار 

الأوروب������ي ال��ت�����ش��وي��ت ع��ل��ى ه��ذا 

ولوج  بتعديل  يق�شي  ال��ذي  الم�ضروع 

التحاد  اأ�شواق  اإلى  والخ�ضر  الفواكه 

الموقع  للتفاقيات  خرق  الأوروب��ي، 

ب��ين الم��غ��رب والتح����اد الأوروب����ي 

جمعية  عن  الجليل  بنعبد  ف��وؤاد  يقول 

الم�شدرين والعارف بخبايا نظام  ولوج 

الأ�شواق  اإلى  المغربية  والفواكه  الخ�ضر 

في  اأ���ش��اف  الجليل  بنعبد  الأورب��ي��ة. 

اإلى  المغربية«  »الأح��داث  مع  ات�شال 

»جزافية«  اأثمنة  فر�ش  م�ضروع  اأن 

والفواكه،  الخ�ضر  ولوج  يخ�ش  فيما 

الأوربية �شيربك عمليات   الأ�شواق  اإلى 

تع�شير المنتوجات المغربية، كما اأن ذلك 

اإلى  مكرها   المغربي  الم�شدر  ي�شطر  قد 

الأ�شواق  اإلى  الت�شدير  عن  الإحجام 

فارغة  ال�شاحة  �شيترك  ما  الأوروبية، 

رغم تراجع رقم معاملتها بن�شبة 305 في 

المائة، ب�شبب الظرفية ال�شعبة التي يجتازها 

»ك��ول��ورادو«  �ضركة  اأن   اإل  القطاع، 

ال�شباغة،  مواد  اإنتاج  مجال  في  الفاعلة 

تمكنت من رفع نتائجها ال�شافية بن�شبة 21 

من ال�شنة التي قبلها.في المائة في �شنة 2013 مقابل نف�ش الفترة 

المدير  �شكار  عابد  ذلك  ا�شتعر�ش  فكما 

المنتدب ل »كولورادو« الأ�شبوع الما�شي 

حققت  البي�شاء،  بالدار  �شحفية  ندوة  في 

مليون   48 بقيمة  �شافية  اأرباحا  ال�ضركة  

مليون   40 مقابل  الما�شي،   العام  درهم 

مرجعا    ،2012 �شنة   في  فقط،  دره��م 

العوامل التي �شاهمت في ارتفاع الأرباح 

ال�شافية اأ�شا�شا اإلى ارتفاع نتيجة ال�شتغلل 

اإلى  بذلك   لتنتقل  المائة،  في   24 بن�شبة 

التي  ال�شيا�شة  بف�شل   درهم،  مليون   80
انتهجتها ال�ضركة للتكيف مع هذه الظرفية، 

تخفيف  م��ن  مكنها  ال���ذي  الأم���ر  وه��و 

انعكا�شات الظرفية ال�شعبة والتي  ات�شمت 

العمومية  والأ�شغال  البناء  قطاع  بتراجع 

المخ�ش�ش  المالي  الغلف  تقلي�ش  ب�شبب 

لل�شتثمارات العمومية، اإلى جانب تاأجيل 

والتي  اأخ��رى  عمومية  �شفقات  واإلغاء 

اأداء  تاأخر  مع  الوقت  نف�ش  في  تزامنت 

م�شتحقات المقاولت المتعاقدة مع الإدارات 

هذا في الوقت الذي تراجع ن�شاط القطاع، 

ال�ضركات  تعي�شها  التي  ال�شعوبات   ب�شبب 
الكبرى العاملة في المجال.

التي  ال�شتثمارات   قيمة  بلغت  وفيما 

مليون  اإلى20،3  »كولورادو«  اأنجزتها 

ال�ضركة  �ضرعت   ،2013 �شنة  في  درهم 

بر�شم ال�شنة الحالية في البحث  عن �ضركاء 

من  اأن�شطتها  تنمية  اأجل  من  ا�شتراتيجيين 

جهوية  اأ�شواق  وا�شتقطاب  التو�شع  اأجل 

ريادتها  على  الحفاظ  جانب  اإلى  جديدة 

ل�شيما على م�شتوى �شباغة الأبنية.

م�سدرون يدعون اإلى مراجعة  التفاقية الفلاحية 
المبرمة مع التحاد الأوربي 

فيما تراجع رقم معاملتها

مقر البرلمان الأوروبيعثمان بنجلون

أحمد بلحميدي 

ين 
لاثن

س ا
 أم

وم
 بي

صة
 خا

ت
يرا

تغ
ال الأسهم الأكثر ارتفاعا

الأسهم الأكثر انخفاضا

+ 9,85+ 1,50

- 46,70- 2,49

فينيي بروسيتأليانس

سهام للتأمين
أطلنطا

التغيرات

أرقامالبورصة

أسعار النفط

أسعار العملات اليوم بالدرهم المغربي

- 0,47

- 1,00
- 0,65

- 0,43

- 0,35
+ 0,14

مـــازي

تينانديكسنيكي

مادكس

كاك 40
نازداك

 11,25

8,12

103,74
107,33

مؤشر بورصة الدار البيضاء

النفط الخامالمؤشرات العالمية
برنت خام

 Hyundai الكورية »هيونداي« تطور �شيارتها اك�شنت

Accent 2014،با�شافات تجميلية، بت�شاميم جديدة 

“هيونداي اك�شنت ان�شيابية وجمال الت�شميم الداخلي يمنحها 

�شكل ع�ضري حديث”. معززة اإياها بمزايا وتقنيات جديدة 

مواكبة لأحدث تقنيات �شناعة ال�شيارات على م�شتوى العالم،

اإلى 48 مليون درهملـ»كولورادو« ترتفع النتائج ال�سافية 

الأمامية زنوناإ�شافة تجميلية للأ�شواء 

الداخلي لل�شيارةاألوان جديدة للجلد 

�شهولة اأكثر بالتحكم 
عبر مقود ال�شيارة اإ�شافة 

للرد على المكالماتاإلى وجود خا�شية الهاتف 

 كريستين لاغارد

COLORADO IN THE PRESS
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Colorado in the press

FINANCIAL REPORTCOLORADO IN THE PRESS
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COLORADO’S SHARE PRICE

Financial Report

The company’s activity during the 2014 financial year can be summed up using the Profit & Loss Account analyses shown 

below together with the balance sheet.

Turnover was down slightly (-1.3%) between 2013 and 2014.

The margin in 2014 was 247 million MAD as against 246 million MAD in 2013, so between the two financial years the 

margin was basically flat.

The gross margin rose from 44% of turnover in 2013 to 44.7% in 2014. This improvement in the margin in percentage 

terms was mainly attributable to the drop in the prices of a number of raw materials and to tight control of purchasing.

The operating result stayed flat between 2013 and 2014 at 80 million MAD.

That being the case, the operating result for 2014 was 14.5% of turnover compared to 14.4% for 2013.

PROFIT & LOSS ACCOUNT ANALYSIS

Turnover :

Margin on purchases

Operating result :

IN ‘000 MAD

IN ‘000 MAD

IN ‘000 MAD

2014

2014

2014

2013

2013

2013

CHANGE. %

CHANGE. %

CHANGE. %

Sales of unprocessed merchandise

Turnover before tax

59,3%

-2,3%

0,22%

-1,3%

44,7% 44,0%

-1,31%

14 599 9 166

552 348 559 695

246 964 246 417

161 146 171 452

1 452 2 555

500 500

52 390 50 439

14,5% 14,4%

0,22%

-6,01%

-43,17%

3,87%

0,00%

-13,98%

-16,45%

-0,64%

28 457 33 083

76 903 92 046

79 921 80 436

537 749 550 528

246 964 246 417

552 348 559 694

Sales of finished products

Margin on purchases

Margin on purchases

Other external expenses

Taxes & imposts

Personnel costs

Other operating expenses

Operating provisions

Operating result

OpRes / Turnover before tax

Operating write-backs/ Expense transfers

Total

Margin on turnover before tax
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The breakdown of the financial result is shown in the following table

The breakdown of non-operating income is shown in the following table.

IN ‘000 MAD

IN ‘000 MAD

2014

2014

2013

2013

CHANGE. %

CHANGE. %

1789 307

3720 4 513

266 133

1 121 1 346

1498 1

100 100

9 865 9 770

2 498 2 608

25 174

1 460

89 48

3 983 2 127

-8 076 -9 463

-2 468 -2 303

482.9%

-17,6%

100,3%

-16,7%

252885.7%

0,2%

-85.9%

-99,8%

1,0%

-4,2%

-7,1%

-9,2%

-41.5%

277,9%

5.9%

-69,7%

85.3%

87,3%

14,7%

7,2%

2 167 2 332

6 188 6 816

268 457

854 226

7340 6 933

1 351 4 463

Financial income

Non-operating income

Exchange rate gains

Income from the disposal of capital assets

Interest and other financial income

Write-backs on Investment Subsidies

Financial write-backs / Expenses transfers

Other non-operating income

Financial expenses

Non-operating income: expenses transfers

Interest charges

Non-operating expenses

Other financial expenses

Other non-operating expenses

Financial provisions

Non-operating allowances for depreciation
and provisions

Financial result

Non-operating result

Exchange rate losses

Net value of amortization of capital
assets disposed of

The financial profits comprise capital gains on disposals of SICAV funds, and exchange rante gains.

Financial charges are basically in the form of cash discounts to clients (7.3 million MAD) and interest charges (2.2 million 

MAD).

The financial loss account was down 14.7%, from -9.5 million MAD in 2013 to -8.1 million MAD in 2014.

The non-operating result in 2014 was a loss of 2.5 million MAD as against a -2.3 million MAD loss in 2013.

Non-operating expenses comprised losses on non-recoverable debts and allocations to provisions for contingencies and 

charges.

Non-operating income consisted of income from the disposal of capital assets and write-backs on special depreciation 

allowances.

The net result as of 31 December 2014 was 47.3 million MAD against 48 million MAD in 2013, a fall of 1.5%.

Non-operating income

Net result

Financial result

Net expenditures on fixed assets as of 31/12/2014 are shown in the table below:

Allowances for operating amortization and depreciation charges in 2014 totalled 13.6 million MAD.

The working capital requirement rose slightly from 2013 to 2014, from 80 turnover days to 89.

The working capital requirement as of end 2013 is shown below:

Long-term capital before tax as of 31 December 2014 is shown below:

IN ‘000 MAD

IN ‘000 MAD

IN ‘000 MAD

2014

2014

2014

2013

2013

2013

288 510 285 242

753 317

136 920 125 057

236 412 231 673

-1 753 -1 650

321 844 320 515

146 448 153 647

9 724 11 832

-257 -168

552 348 559 695

-96 438 -83 923

23 610 23 441

6172 5 769

89 80

1 559 1 629

1,1%

-17,8%

0,7%

0,4%

Equity (excluding income)

Non-monetary-value intangible assets

Working capital requirement

Tangible fixed assets

Depreciation / intangible fixed assets

Quasi-equity

Depreciation / Non-monetary-value intangible assets

Turnover

Depreciation / tangible fixed assets

Financing liabilities

Intangible fixed assets

Working capital requirement as turnover days

Net capital expenditures

Total

Total

In 2014, the following movements in the company’s capital took place.

- The earnings for 2013, 48.6 million MAD, were distributed in their entirety to shareholders.

- Financing liabilities rose in 2014 following the release of the 2nd tranche of a medium-term loan in the amount of 10 million MAD. 

Paybacks on other medium-term loans that had been taken out totalled 9 million MAD.

Operating capital

Working capital requirement

Long-term capital

Net capital expenditures

BALANCE SHEET ANALYSIS

Financial ReportFinancial Report

CHANGE. %
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The net cash position for the year is shown below:

Net cash held stable between 2013 and 2014. Net cash consists of cheques for collection and short-term cash investments.

The foregoing balance sheet to 31 December 2014 shows a net book profit of 47,322,453.46 MAD and a balance forward 

of 158,833,450.16 MAD, and the Board of Director will propose to the next General Meeting that it be allocated as follows.

•  Contribution in the amount of 66,146.00 MAD to the legal reserve to bring it up to 10% of share capital.

•  Distribution of ordinary dividend of 3 MAD per share and exceptional dividend of 2.50 MAD per share for a total dividend 

distribution of 49,863,858.00 MAD.

•  Balance forward 156,275,889.82 MAD.

Net cash

IN ‘000 MAD 2014 2013

88 757 89 843Net cash

ALLOCATION OF 2014 RESULT:

Financial ReportFinancial Report
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Financial ReportFinancial Report
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Showrooms:

Branches:

Plants:

Aïn Sebaâ, Casablanca - Plant and administration

Casablanca 

Fes

Marrakesh Oujda

Casablanca Zerktouni Casablanca Ain Sebaa 

Beni mellal

Tangier

Rabat

Agadir

Kenitra

Marrakesh Meknes

Dar Bouazza, Casablanca - Industrial Site

Contacts

Casablanca 2 Résidence Zerktouni (à Côté du Twin centre) 185,bd Zerktouni - Casablanca  

Tél. : +212(0) 5 22 23 80 94

Casablanca 1 5, Allée des Orchidées, Ain Sebaâ, Casablanca

Tél : +212 (0) 522 35 23 35

Casablanca

Casablanca
5, Allée des Orchidées, Ain Sebaâ, Casablanca

Tél : +212 (0) 522 35 23 35 / 35 47 20 / 35 47 21 / 35 47 22 

Fax : +212 (0) 522 35 41 54

Dar Bouaâzza
Route Moulay Thami, km 15, commune rurale Oulad Azzouz, Dar Bouazza, Casablanca 

Tél. : +212(0) 5 22 96 57 62 / 29 02 37/ 29 01 73

Fax : +212(0) 5 22 29 02 95

Route Moulay Thami, km 15, commune rurale Oulad Azzouz, Dar Bouazza, Casablanca 

Tél. : +212(0) 5 22 96 57 62 / 29 02 37/ 29 01 73  |  Fax : +212(0) 5 22 29 02 95

Tangier Résidence RabiaaIII 45Av.Ibnou Zaraa, Quartier Branes -Tanger 

Tél. : +212(0) 5 39 31 11 43

Rabat Mabrouka 12, Zone industrielle,Ain Atiq,Témara

Tél: +212 (0) 537 74 90 15  |  Fax: +212 (0) 537 74 90 13

Beni-Mellal 343, bd mohamed V, Béni-Méllal Tél. : +212(0) 5 23 48 37 60

Oujda Zone Industrielle, Lot 64 Rue Maghnia, Oujda

Tél : +212 (0) 536 70 87 56 / 36 69 08 15  |  Fax : +212 (0) 536 70 87 57

Meknes RDC de la résidence Adnane, avenue des FAR hay moulay Ismail, Meknès 

Tél. : +212 (0) 5 35 52 65 42

Agadir Lot 76, Zone Industrielle Tassila, Agadir

Tél : +212 (0) 528 33 25 09  |  Fax : +212 (0) 528 33 11 92

Kenitra 12 av. Yacoub El Mansour - Kénitra Tél.: +212(0) 5 37 36 26 93

Fes 20, Quartier Industriel Dokkarat, Route de Meknes, Fés

Tél : +212 (0) 535 94 27 44 / 35 94 27 57  |  Fax : +212 (0) 535 94 27 55

Marrakesh 523, Résidence A, Boulevard Abdelkrim El Khattabi, Marrakech 

Tél. : +212(0) 5 24 44 93 17

Marrakesh Km 9, Route de Ouarzazate

Tél : +212 (0) 524 32 92 29  |  Fax : +212 (0) 524 32 92 29

Showrooms:

Branches:

Plants:

OUR ADDRESSES IN MOROCCO:



Colorado S.A.: 5, Allée 
des orchidées, Aïn Sebaâ, 

Casablanca Morocco
Tel: +212 (0) 522 35 23 35
Fax: +212 (0) 522 35 41 54

www.colorado.ma


