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COLORADO

Number 1 Paint Producer in Morocco
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ISO 9001-1SO 14001 - OHSAS 18001

COLORADO S.A.: 5, Allée des Orchidées, Ain Sebaa - Casablanca - Morocco
92 b 9—"9h Tél: 4212 (0) 522 35 23 35 - Fax : +212 (0) 522 35 41 54

il Adlualt 2 103, www.colorado.ma
- E-mail : info@colorado.ma
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COLORADO

COLORADO deploys since about twenty years a process of Quality, Safety and Environment that ended
with the following certifications :

-1SO 9001 V.2008 : COLORADO set up an effective organization which allows to provide products and high
quality services in conformity with specified requirements,

-1SO 14001 V.2004 : COLORADO is able to identify and manage the environmental impact of its activities
and in this way contribute to the protection of the environement,

- OHSAS 18001 V.2007 : COLORADO has established a system allowing it to protect its employees with
regards to the risks related to health and safety at work. The company has created a healthy and safe
environment through which it systematically identifies and

manages risks incurred by its employees.

This triple certification confirms the commitment of COLORADO to make sustainable development.
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Aerial view
COLORADO - Industrial site Ain Sebad
Casablanca - Morocco
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COLORADO : a continuous search for innovation

0 s \ - Each year, COLORADO develops several new products with a strong added value,

is highly appreciated by the consumer,

- The investments in Research and Developement enable COLORADO to offer ecological products of high
technology, such as :
- products for waterproofing masonry and roofs,
- water based enamels and varnishes,

The company keeps creating decorative paints in order to offer an exclusive wide range of products which

- pliclite resin-based paints designed to resist to the weather and to the marine environment,
paintsfor «MAGIC COLOR», COLORADO's system for tinting machines.
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COLORADO : the number 1 paint producer in Morocco

Established in 1957, COLORADQ, a Moroccan industrial company, is specialized in the manufacturing
and the distribution of paints, coatings and varnishes.

Having been introduced into the Casablanca stock exchange in October 2006, just after the entry into
its capital of Fipar Holding, a subsidiary of the Caisse de Dépét et de Gestion (CDG), COLORADO became
the number 1 paint producer in Morocco.

COLORADO succeeded in achieving this performance through:

-a dynamic, modern and strategic marketing,

-a policy of innovation through the annual launching of new products,

- arich range of high quality products and services that are recognized and
appreciated by the paint industry professionals as well as the consumers,

~a vision regarding Quality, Safety and Environment that resulted in obtaining
the certifications ISO 9001 V.2008 (Quality), ISO 14001 V.2004 (Environment) and
OHSAS 18001 V.2007 (Health and Safety at work).
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COLORADO : a wide range of products

COLORADO offers a wide range of water and solvent based products which main families are the
following:

- Vinyls - Glossy Enamels

-Acrylics - Mat alkyds

- Colorants - Paints for car refinishing

- Renders -Varnishes

- Decorative paints - Waxes

- Epoxy floor Paints -Sealing paints
-Application tools - Paints for tinting machines

(brushes, rollers, spatulas, etc....)

.....
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COLORADO

COLORADO managed to make its brand famous through :

- annual advertising campaigns (press, TV, radio and posters),

- information seminatrs to listen to thousands of applicators and to let them know its latest
innovations,

«a permanent network of six training schools which teach the application techniques of the decorative
paints for the benefit of thousands of painters every year,

« a strategic and operational marketing which enables the brand to increase its market share,

« a network of showrooms through where the consumer discovers the latest innovations of products
and services,

- a web site designed to promote the brand on the international level.
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COLORADO s values are :
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- to be attentive to its customers and evaluate their satisfaction in order to meet their

current needs and anticipate their future ones,

- to encourage its employees to collaborate in an environment of respect and consideration

for a better social atmosphere,

R

- to produce safe paints for human’s health and for the environment,

- to produce an added value by maximizing the productivity for the benefit of the thousands

J

of shareholders, who put their trust in the company.
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Two modern production sites:
-located in Casablanca, the COLORADO plants use the latest European technologies,

- having a high productivity, their production capacity is of 150 thousand tons, largely covering the
ambitions of the company’s development in Morocco and abroad.

Distribution:

-in 2008, COLORADO has supplied its customers with more than 40 thousand tons of products,

- the company ensures the delivery of its goods and services to more than two thousand sales outlets in
Morocco using a network of six regional agencies,

- partners situated in Algeria, Mauritania and Burkina Fasso import and distribute COLORADO products
in their respective countries.

Human resources:

-in Morocco, COLORADO has more than four hundred employees over all the production sites and the
regional agencies,

- the company carries a Human Resources system that improves the teamwork performance,

maintains the individual motivation and ensures a good social atmosphere.
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COLONY

COLORADOs vision consists of :

- to consolidate the Number 1 position in the Moroccan paint market by a strategy of product line
diversification and by establishing a partnership network at an international level,

- to increase the reputation and knowledge of the COLORADO brand in other African and Middle
Eastern countries,

- to reinforce the Research and Development investments in order to increase the innovation practice,

- to continue minimizing the environmental impact of COLORADO’s activities in order to provide safe

paints for human beings and in conformity with the current regulations.




